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o o . dd v e 4 LA
ANANATY sUuu wazdaqusng o] M e N UIMUETINTNAINANTENLARNO ANTTN
ﬁ’g‘iﬁ‘iﬂﬂLmzﬂ']ﬁu’gmi%@mmﬁmmm ﬂﬁﬁﬁmuqﬂ@qméﬂqﬁ@m@mimmmlﬁmmﬂﬁfmﬁu
1 o dl 1 o v oa I's a =3 al K a
nauunng ludmusssunuanseiu Wideesivareanlmg InednwainnsiAne lungdnie

|
=

andeuLazszimAninaada
CA525  N19RDANINITAAIANDNITVENTIE AUNINUATAIININ 3(3-0-6)
(Marketing Communication for Tourism, Health and Beauty)
WWIAR UANNNT B9ALszNaLNYIAL N19AaANINTAAIARIMFLGINATIBNED JTNIN
LAZANHNNN ANHILAZIIATEE BTN AT UNNE91UNUNNIRRANINIAAATINAE NS AN UT UG T4

Vi‘ﬂ\‘]L‘ﬁEI'J AUNTIN LATAITNNN m@ﬂm@uﬁﬁﬁuﬂLL‘HQ‘V]’]\‘IﬂWﬁ‘ﬂ?&ﬁuw@ﬂ’]ﬁ‘a‘ﬂ@’]?ﬂ%‘m@’]ﬂLﬁ‘ﬂﬁﬁ‘ﬁ'ﬂ

‘Vll‘ﬂfll,ﬁﬂ'l AUNIN LATAINNNIN

CA526  WANANITULAUBLAZNIIREUILAANNN 3(3-0-6)
(Presentation Techniques and Personality Development)
WUIAA UANINTT WAZIATATENITUAWEINIITIgINA lWUINNEINN ] N1aWTENNITILALS
udegaia winnindenldaifensinaueusiazlizion naiauyaana e luiez
NaueN MNIZANALN1TULEUBITY 11991969 miﬂ?’mgﬁ')ﬁiﬂ‘ﬁﬁu‘ﬁu NTLINUATHNHZNNT

an1AN Hnn1sinauesndiegsialugduuusig o idfasanatuazanadnenians

CA527 N1380419MINAUANNILADAATIA 3(3-0-6)

(Marketing Communication through Digital Media)

WUIAA UANNITUASLNUINIBIADAAFAABNITADANINIIAAIA N1TILATIEHENAIY

1
A g

Nedies nrnueu waznisirenlEnagnin1sdea19n1sAaIANIUARARTA N1IRARTNLAL

)

Ustifunanisiessnenantiuiedana Tnadiunsind fubuaznadidnm

CA528 NI3ALANTUATNITAANIINIILANG A 3(3-0-6)

(Crisis Communication and Management)

a

N199LATIZLA LU INUAD UNN LAY Uszidug181Tuy NNssnaulameniuAIg

Aenuay HANSENLLBINIANG ANHNARBNNANHIILATOIRLNEIANT UNLMTBIN1TA2A1TIUNNS
1 v v

AANIINIIEINGH N1TINURULAZNITAANIINITABAT FaNTINAgNENIIWANNWANIUNNTDIAN

NN FANeEENAS NN INANEILAsTaIAENe9ANT tneBEudAnNnIRiANTY

uA.N. AN HnARIaninIImatn (Mangmsliuige) w.e. 2561 P3N 21



CA529  ¥diailAMNINNITAR41TNITAAA 3(3-0-6)

(Special Topic in Marketing Communication)
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