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(Applied Business Economics)
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MB 503 WgAnIsNRIANTHAZMIDAMSNIBNANHAUANIZVEIDIANS 3 (3-0-6)
(Charismatic Organizational Behavior and Identity Management)
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(Marketing Management in Digital Economy)
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(Finance for Business Decision)
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MB 510 MSIAMIMIAVHHNUTINIANTTN 3 (3-0-6)
(Innovative Operations Management)
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(Highly Competitive Strategy)
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MG 503 msdamsgInasznedszmanazlaninini 3 (3-0-6)
(International Business and Globalization Management)
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(Future Leadership and Agile Team Management)
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(Excellent Organization Management)
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(Design Thinking to Create Innovative Organization)
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MG 527 M3dAMIFInanTeUATI 3 (3-0-6)
(Family Business Management)
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MG 528 mssamsasnauazing Tuladilennuaunsalumsusai 3 (3-0-6)
(Technology and Digital Management for Competitiveness)
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MG 529 DYHINEUAZMBOINTAMSUEIND 3 (3-0-6)
(Laws and Taxation for Business)
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MG 531 M319391A030 WAz VOANAINIFIND 3 (3-0-6)
(Business Negotiation and Deals)
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MG 532 M3aaMIMIaoasmIa319assn 3 (3-0-6)
(Creative Communication Management)
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MG 533 MSIAMTIMUEITH 3 (3-0-6)
(Culture Management)
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MG 542 M3IAMINTNENDINYBATINAYNT 3 (3-0-6)
(Strategic Human Resource Management)
a a o o o 79 ¥ Y o s s y A A
HUIRAINEINUMIIANMINTNONTUYBE T doandoenunagniueseenms ieriudannuamisalu
[ 4 J A aov d a o w
MIUVITUYDIDANT MunannszuaanuilasunlasvealanlugaTamadni 01m MsnaumumMany ns
@ AA o o o 4 [ = 4
assmuagzgAa@enyaainsniidneninlianunihiaunuesans mssneyaainsieeidwliluesdnis ms
a a wa @ Y I A = ? o @ [ P
Ysziiiuwamsliaany mawauyaains iianuiuiesdnw sounanagns lumsianmsnsnernsuyyenil

ANULANAN LASHAINKAIYIMUTT T Lﬂuﬁ’u

v a d
MG 564 M3IAMIFINIAAINON 3 (3-0-6)
(Start Up Management)
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MG 588 dszautlagiiumagsne 3 (3-0-6)
(Current Issues in Business)
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MG 589 @HHHINMITIANS 3 (3-0-6)
(Seminar in Management)
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MG 590 nﬁ‘i%’mﬁanﬁ%’ﬂnﬁﬂngiﬁﬂ 3 (3-0-6)

(Research for Business Management)
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MG594 nw%’wnnqsﬁmﬁammﬂ"&ﬁu 3 (3-0-6)

(Sustainability Business Management)
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(Thesis)
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MG 601 M3anAuaIdase 3 (0-0-9)
(Independent Study)
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MN 501 nagnsmsdamslggmunazladadng 3 (3-0-6)
(Logistics and Supply Chain Management Strategies)
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MN 502 MSIAMITLUVUHTIATMINTLTNTUM 3 (3-0-6)
(Transportation and Distribution Management)
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(Warehouse and Inventory Management Strategies)
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MN 521 misawazszuvladadnaszrineszma 3 (3-0-6)
(International Trade and Logistics System)
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(Information Technology and Innovation in Logistics)
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MN 523 msAmsighdeyavinalugidmsumsdanislagumu 3 (3-0-6)
(Big Data Analytics for Supply Chain Management)
anudfyveImsdinneiteyaviialvaidmsumssans Tdgun mageudegudoyaviia

Tnej @0117non55UY0935 M5 MapReduce 1182 Hadoop M3dan1sgiuveyavuialug n15insizinisnanos

wazamdniusnyam maeudvounieasns MuuuFimsinng msinnginsuunngy Mlinneiia

' v o J a VA ~ a a A o o Aa
NN NYANVTNNUT (NAUANITHIANIHNIZTUNGA mytszudssansnwaunuy mimmumi'au“ammm

MN 524 ﬂﬁ'JNLlNuLm%ﬁTﬂﬂ?iﬂ?1hﬁﬂ\iﬂﬁllﬁ$ﬂﬁ§,ﬂ1’ﬂ 3 (3-0-6)
(Demand and Procurement Planning and Management)
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(Independent Study)
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(Consumer Behavior Analysis for Digital Marketing)
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(Brand Management for Digital-Market Leader)
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(Creating Value through Corporate Restructuring)
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3 (3-0-6)

(Entrepreneurial Finance)
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(Asset Allocation)
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(Financial Research)

P Ao a aa a s Y o ] aw

ﬁglﬂd_lElll')%ﬂ“uuﬂWﬁ'Jﬁ]ﬂﬂ"Nﬁiﬂi] aoe ﬂ"li?]l,ﬂ51$WmﬂuﬂﬁllﬁgﬂWﬁuWLﬁuﬂﬂlﬂuﬁ ﬂ"lil%ﬂui"lﬂﬂ"lu?]"l]ﬂ

AumsIsenamsdulumsnarutazmsaadulanamsitu

MF 541 vianlsziusionazngung 3 (3-0-6)
(Principles of Insurance and Law)
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(Life and General Insurance Product Analysis)
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(Actuarial Mathematics)
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MF 544 M3samsaunnduazriiay 3 (3-0-6)
(Assets and Liabilities Management)
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(Strategic Policy for Insurers)
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MF 588 sziauifagiiumanmsidu 3 (3-0-6)
(Current Issues in Finance)
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(Thesis)
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(Independent Study)
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(Entrepreneurial Theory and Practice)
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MES02  msdfiamsamisudiszneunms 3 (3-0-6)
(Entrepreneurial Practicum)
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(Starting Creative and Innovative Venture)
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(Corporate Entrepreneurship)
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ME522  szilgui5Ivessnedmsudsznoums 3 (3-0-6)
(Business Research Methodology for Entrepreneurs)
9
anuddguazilse Tenivesmsdtonginenasafunaaznaunwilizianiesmsisena
ganamadeniymimsIvemsmnuagagananemsmrualsemnsuaznquatedalsmsideng Uiy
av 4 an <] Aaaa @ Aaw 1 a 4
MII90IAT 09N BUAZATMINUTIVTINTOYAADANADANRDINLNTIVOUVTAN 7 MTAATIZHAOYANTS

@ousreaumsIsemsiszitiunansienernuanuiimeluaniwadeunigsne glassauas Tona

'
a A

9 k4
Tumsaugsnasaniasisyl Inaneginaneaemsauiugsne laslusunlugsnvvinadeunas
YUIANAN FINIATOUATI MINTIWDWUINNMTNFI AV INTaLaIIn Tonaannsas gy Tang

]
A

4
Lﬁi]&lﬁﬂmlﬁgﬂﬁllmﬂﬁu ﬂﬁﬁﬂﬂ’ﬂllfnﬂi]uuﬁgﬂWSﬁ%WQLZ‘TilJZ%ﬂlW]WﬁH

3 (3-0-6)
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(Entrepreneurial New Product Development and Branding)
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(Venture Growth Strategy)
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ME525  M39ANI53nanIaUn3) 3 (3-0-6)
(Family Business Management)
a a [ @ £ 9 G d' a dﬁf =3 o
MIVTMITFINIATOUATY Aaanbuz JUuuD anudaudavsodymneramaru saulUdamswann
FInInseUATIDUARERA YorogTn lnau e TasSeuinnnsaidnyl daredegininseuniindszay

9 a @
ANUATUIY !.!ﬁ$!.!“L!’J“V]Nﬂﬁl!,falml"llﬂﬂgﬂﬁmigﬂﬁZﬂﬂﬂJﬂﬁiu@‘iﬂ%ﬂﬁﬂUﬂﬁ’J

| ) £ d
ME526  ananiludinvesdilszneumsuazmsdamsnuuiyue 3 (3-0-6)
(Entrepreneurial Leadership and Human Capital Management)
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(Entrepreneurial Experiences)
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(Psychological Approaches to Entrepreneurial Success)
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(Social Entrepreneurship and Sustainability)
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(Entrepreneurship in the Service Sector)
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(Digital Marketing for Entrepreneurs)
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(Sales and Negotiation Tactics for Entrepreneurs)
MIadazmMItTanIiuIe MIuAUNse Jnuutagndnnasiesdlszneuidianyluns
19597919394 1UIAA AaleMInIazIITeIuTInluMININeI0d gNFITINATIANITINTADION LAZNS
a [ 4 0o < ~ a @ %
Usziiuguivuien: lanaduSanwindesns mitlanmsvie nszuiumsvesmssanisanudaudauay
9 ' Y] Y an ' A g = )
ud Tudarinludnbaizaeg Taonfumsldudanmsuazimsnsnaesesiitluszuy swdamstamsuang

a Y A

a a4 4 v o Jdo @ 4 a a
fusuieadngugnmldgsnanmasudu sadimsaduanuduiuinugnamaniensnsapau Taves

FI09
MES33  nagnilamaimidmSudlszneuns 3 (3-0-6)
(Global Strategy for Entrepreneurs)
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(Supply Chain and Logistic Management for Entrepreneurs)
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(International Business Laws and Intellectual Property)
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(Thesis)
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(Principles of Family Business Management)
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(Organization Design and Governance of Family Business)
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(Risk Management for Family Business)
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(Conflict Management)
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(Managing Innovation in Family Business)
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(Legal and Tax for Family Business)
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(Wealth Management)
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(Succession Planning and Transition in Family Business)
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(Seminar in Family Business)
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(Independent Study)
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	หมวดที่ 1 ข้อมูลทั่วไป
	MC 502 การวิเคราะห์และการแก้ไขปัญหาสำหรับระบบนิเวศ 3 (3-0-6)           -
	เทคโนโลยีทางการเงิน
	(Analysis and solutions for fintech ecosystems)
	MM 502 การออกแบบองค์กรและการกำกับดูแลธุรกิจครอบครัว 3 (3-0-6)           -
	(Organization Design and Governance of Family Business)
	MC 502 การวิเคราะห์และการแก้ไขปัญหาสำหรับระบบนิเวศเทคโนโลยีทางการเงิน   3(3-0-6)

